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Social Responsibility
Social responsibility is an ethical framework, ensuring that actions taken by businesses do not cause harm to society. With the increased concern about environmental friendliness, the concept of social responsibility has become of importance. As a result, regulations have been passed by governments, to ensure that businesses take care of the surrounding. The paper discusses the problem of social responsibility, solutions put to solve them and the benefits to society.
Social responsibility is a problem that needs to be solved, especially in balancing law and this concept. In most cases, the businesses' social roles conflict with ethical standards, leading to problems. For example, the primary aim of companies is to make profits to maintain the shareholders. On the other hand, the social responsibility concept limits organizations, thus influencing their decisions (Gupta et al., 2017). The standards insist that actions taken should cause no damage to the environment, yet businesses would make a lot of money if no restrictions were put. As a result, organizations face the challenge of maintaining their shareholders and profit levels while meeting the social responsibility directives. The issue ought to be resolved to ensure the two parties achieve their goals and objectives. Currently, the government is fighting corruption to ensure that all businesses practice social responsibility. Notably, the implementation of these ideas is hard, as it needs a lot of money. Fighting corruption helps all the companies implement similar actions, to avoid unhealthy business (Harrison et al., 2019). Other than this, the administration should focus on making the organizations see the need to be socially responsible. Here, the businesses should be informed of the ways they benefit in meeting the requirements. It is a necessary action, as would convince that the actions taken are not to punish them, but create a better environment for them to operate. They would, therefore, implement the aspects, without complaining that more profit would be made if the law was not there.  
Other communities have implemented a solution that is working. Society members have become cautious about the methods and processes performed by the organizations offering goods and services (Harrison et al., 2019).  For example, buyers prefer environmentally friendly companies, as they take care of their health. Companies minding the lives of the buyers are, thus, gaining more market share compared to the rest.  The society members’ preference has solved the problem, as the companies are forced to practice social responsibility. Other than seeing how much profit would be made if the law was not there, the organizations are strategizing to be keener on social responsibility as this would make them earn more. As at that, the companies have increased their interaction with communities, to understand their behaviors and preferences, and make the necessary changes.
The action will make the world better in several ways. The actions taken by organizations will observe the ethical standard of beneficence. The buyers would benefit from quality goods and services as the methods used are clean. Secondly, the rate of pollution, among other issues, would reduce or end thus taking care of the environment. Apart from that, companies would make more profits, as one of the benefits of social responsibility is high production. For example, when companies reduce wastage, most of the materials are put in use to make goods and services that earn profits (Gupta et al., 2017). The solution would also develop a close relationship between companies and societies, leading to a better economy as each party would understand and meet the needs of the other. Thus, the economy would be better and the surrounding clean. The society would be advantaged in the following ways. One is that companies would operate with low costs, leading to the production of goods and services affordable to the communities (Sroka & Szántó, 2018).  They would thus meet their needs without struggling with high prices. Customer loyalty will also be created, meaning that societal needs and demands would be met. It would make them have high bargaining power, forcing the companies to produce quality goods and services to retain them. Apart from that, wastage in companies would be reduced, enabling the organizations to grow and develop. Society members would for that reason have more job opportunities while working for the companies, thus boosting their living standards and that of the nation.
In conclusion, having discussed the problem of social responsibility, solutions put to solve them and the benefits to the society, it is evident that though social responsibility is an issue, reliable solutions are there which should be implemented. As noted above, various strategies have been implemented and led to positive results. Therefore, governments and societies should implement the above ideas, so that the environment remains clean and the other benefits noted are achieved.
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